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Turn field experience
into content.
Selected concepts from my 30-post sales-content plan. Each entry connects a format to a
purpose and a next conversation.

01 /  EXPLAIN THE WORK

What could a student learn
from a summer in sales?
Longer educational video → invite questions about the work.

02 /  INTRODUCE THE PERSON

How I got started.
Personal-experience video → help the audience understand the person behind the opportunity.

03 /  OPEN THE CONVERSATION

What commission-based
work looks like.
Short video with on-screen text → invite a comment or direct message.

Review was part of the plan.

The document proposes checking engagement every three
days and reviewing the content weekly.

Follow through.

Respond to comments, understand why someone reached out
and decide what to repeat or revise.

Planning sample, condensed from Ephram Project 3: Content Guide. The calendar does not establish that every post was published or that
recruitment goals were reached.
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